
Provide Dedicated District Communications Staff to
Support Schools’ Marketing Efforts (Res-080-14/15)
Date Noticed: 5/12/2015 Date of Action: 6/9/2015

Whereas, Enrollment decline has been identified as the primary factor contributing to the Los Angeles Unified
School District’s structural budget deficit;

Whereas, The District’s prospective students and their families have a vast array of school choices today 
(including many options which are available at no cost to them), placing District schools in an extremely 
competitive environment;

Whereas, Schools competing with District-run schools frequently have marketing materials that are designed
to sell their schools and programs;

Whereas, District schools offer many strong educational programs, experienced and caring staff, and continue
to add extraordinary educational services and learning opportunities which do not always capture the
awareness they deserve;

Whereas, District principals and schools are often left to develop any promotional materials themselves,
regardless of their own level of expertise with the development of marketing materials; and

Whereas, The District’s Office of Communications is staffed with professionals expert in crafting and
delivering messages; now, therefore, be it

Resolved, That the Superintendent re-align existing personnel in the Office of Communications so as to
provide dedicated support to District-run schools in creating and disseminating marketing materials including,
but not limited to, brochures, flyers, and short videos;

Resolved further, That District-run schools in immediate or imminent competition with other educational
providers shall be prioritized for assistance with their marketing materials starting within a week of the
passage of this resolution; and, be it finally

Resolved, That, within 90 days of the passage of this resolution, the Superintendent shall provide the Board
with a two-year plan for the provision of marketing support to all District-run schools.

Sponsor: Mónica Ratliff

Cosponsors:

George McKenna III

Moved by: Mónica Ratliff

Second: Bennett Kayser

Votes:

Yes: 6
No: 1
Absent: 0
Abstain: 0
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Tamar Galatzan......................................................................................................................................................... No
Mónica García...........................................................................................................................................................Yes

Printed January 20, 2016 Page 296


